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Design, illustration, art direction, 
and layout for The Book of Love. 
The line work was designed to 
convey the main themes of the 
book to non-readers as well 
as accommodate translations 
into Bulgarian, Czech, German, 
Hungarian, and Romanian.

VIEW MORE

http://jarodhamm.com/bookoflove.html


LOGOS
The E logo on the website 

doesn’t appear anywhere else. 

I think it looks nice and could 

be useful (especially on social 

media) since the primary 

logo doesn’t scale well.* If 

we don’t think the E is strong 

enough, I think it’s worth 

creating a secondary mark 

that works in social media 

and square/vertical format.

I would argue the thin lines and 

small stars don’t communicate 

much and disappear at small sizes. 

I think it could be worth trying the 

front signage, as is, for the primary 

logo. Rural and Proud is well 

known and it would create another 

opportunity to make that connection.

COLORS
Colors seem to vary. Black, White, and 

Red* are all constant (although the shade 

of red changes), but there are various 

blues, orange, and brown on the website. 

and then aqua on the business cards.

We need to be careful about looking 

corporate or too high-class as these colors 

tend to have that connotation. A well-chosen 

4th color and a creamier white could help.

FONTS
It appears that different fonts 

are used for signage, website, 

swag, and print materials. 

Some differences could be 

fine and even helpful, but I 

think a system could be put 

in place that removes some 

similar but extraneous fonts.

Example: RURAL AND PROUD is in 

Futura* on social media, and then in 

News Gothic on the bags and shirts.

I would like to get rid of 

all instances of Futura.
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Rebrand of Epicenter, an 
arts, housing, and economic 
development nonprofit in rural 
Utah. I conducted a full audit of  
current branding before making 
small adjustments to the logo 
to maintain continuity, and 
standardized colors, fonts, logo 
usage and photography.

VIEW MORE

Samples of old branding

G R E E N  R I V E R ,  U T   •   S I N C E  2 0 0 9

http://jarodhamm.com/epicenter.html
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Website redesign, brand 
applications, and new merch with 
Epicenter’s original “Rural and 
Proud” slogan.
 
VIEW MORE

http://ruralandproud.org


Please consider making a tax-deductible donation to 
Epicenter to help support our programing and operations.

USE YOUR CREDIT/DEBIT CARD 
OR BANK ACCOUNT AND GO TO:

paypal.me/epicentergreenriver

OR SEND A CHECK TO:
P.O. Box 444

Green River, UT, 84525

We are a GuideStar member and are evaluated annually by the Better Business Bureau. Links to 
those reviews and detailed financial disclosures can be found at ruralandproud.org/disclosures.

Photo Credits: Ryan Baxter, Tristan Wheelock, and John Watson

In 2017, Epicenter made great strides in its mission to work with 
our community to steward local initiatives that build a Green River 
we envision together. After completing major projects such as the 
new neon welcome sign, the Frontier House, and Waypoint: Green 
River, we paused to examine our role in Green River’s future, and we 
restructured the organization to respond to the ever adapting needs of 
Green River. During this time we also developed an exhibit titled “Our 
Futures” for the Utah Museum of Fine Arts that explores the possible 
futures for rural towns like Green River. 

I am incredibly honored to be the first Executive Director of Epicenter, 
an organization I co-founded and had the pleasure of co-directing for 
many years. What appealed to me most about the privilege to lead 
Epicenter was the opportunity to create a single, strategic vision 
for an organization that I love and in a place I now call home. The 
organization’s approach in our first eight years was experimental 
and groundbreaking, but it’s due time we reflected on our past efforts 
in order to refine our practice. As Executive Director, my first and 
immediate goal is to strengthen our local partnerships. I am currently 
assessing our past work and revisiting the community’s needs. With 
this knowledge in mind, Epicenter is drafting a new strategic plan, 
recruiting new talent, and refining our programs and systems. 
Overjoyed with the potential, I welcome you to join me in this next 
phase of Epicenter.

Maria Sykes - Executive Director

LETTER FROM THE DIRECTOR

As we approach the 10-year anniversary of Epicenter in 2019, it feels 
good to reflect on our successes and learnings as an organization, 
and recommit ourselves to the work we do in Green River. In 
addition to our many successful projects this year, such as the 
completion of the Frontier House prototype, the Welcome to Green 
River sign, and the downtown revitalization plan, we’ve also focused 
on making the organizational changes necessary to ensure our 
sustainability and effectiveness in the community. 

The biggest change this year was the adoption of an executive 
director leadership model. The board of directors undertook a 
nationwide call-for-applicants, interviewed multiple candidates, 
and ultimately decided to promote Maria Sykes, Principal of Arts 
and Culture Development to the position. Her combination of 
experience and passion for both Epicenter and Green River were 
an ideal fit for the position. 

This year we were sad to say goodbye to Chris Lezama and Jack 
Forinash who have been instrumental to the success of Epicenter 
and have given so much to our organization.

Other changes include the updating of our financial systems, the 
expansion of the board of directors, and the development of a new 
strategic plan. While much of this work happens behind the scenes, 
it’s been extremely exciting to work with such a committed team of 
staff and volunteers to chart the next course for Epicenter. Thank 
you to you all. 

Nick Zdon - Chair, Board of Directors

LETTER FROM THE BOARD

Travis Bacon*

Greg & Barbara 
Bassett*

Karen Bernardes

Bryan Brooks*

Laura E Brown

Jabin Burnworth

Pete Collard

Colorado River & 
Trails Expeditions 
(CRATE)

Brian Depew*

Celine Downen

William Durkan

Grayson Earle

Ally Bank

American Express

City of Green River

Emery County Travel Board

Enterprise Community Partners

GS & DD Eccles Foundation

McCarthey Family Foundation

Nick Zdon, Chair

Nick Derrick

Craig Gowans

Eastwood Print & Copy

Eliza Fernand

Wes Funes*

Adam Geremia

Katrina Glaeser

Stevan Grah*

Kelly Gregory*

Raphael Griswold

Derek Hamm

Rodney & Brenda 
Hamm

Rebecca & Jerry 
Higdon

High Desert 
Excavating

National Endowment for 
the Arts: Our Town

Olene Walker Housing 
Loan Fund

Rural Community 
Assistance Corporation

Sorenson Legacy Foundation

Union Pacific Foundation

Ethan Migliori

Rand Pinson

James Wheeler

Clive Romney

Erika Lynne Hanson

Charlie Macquarie

Caitlin Denny

Tristan Wheelock

Jason Dilworth

Maria Sykes, Executive Director

Steph Crabtree, Housing Specialist

Jarod Hamm, AmeriCorps VISTA

Charlotte XC Sullivan, Strategist

Ryan Baxter, Designer

Thank you to everyone who worked with us in 2017: Steve 
Acerson, Bryan Brooks, Victoria Carlson, Erin Carraher, Alison 
Jean Cole, Scott Escott, Anna Evans, Jack Forinash, Kelly 
Gregory, Christopher Henderson, ReBecca Hunt-Foster, Dr. 
Jim Kirkland, Spencer Kroll, Chris Lezama, Greg McDonald, 
Gwen Peck, Mary Rothlisberger, Nate Stapley, Kirsten 
Southwell, Lisa Ward, Bo Wareham, and Emilee Wilson

Maggie Kirsch

Paula LaMont*

Nicole Lavelle

Tricia Leach

Virginia Lefler

Sarah Lillegard

Rob Loucks

Michael & Lynda 
Lucas

Vicki Mackay*

Keith & Sandy Massey*

Taylor Massey*

Alan & Martha 
Mattison

US Dept of Housing & 
Urban Development

Utah Division of Arts 
& Museums

Utah Humanities

Val A & Edith D Green 
Foundation

Wells Fargo Foundation

Karen McCandless

Art & Carol Merkle*

Betty & Paul Moore

P&L Electrical 
Services

Rick & Jose Paz 
Rothlisberger*

Daniel Strauss

Steve & Juanita Sykes*

University of Iowa 
State

Megan Urban

Bennett Williamson

Nick Zdon*

*2017 Frontiersmen

SPECIAL THANKS TO:

GRANTORS

BOARD OF DIRECTORS FRONTIER FELLOWS

EPICENTER STAFF

5% Self-Generated Income

8% Contract Services

3% Insurance

.1% Fundraising Expense

NET INCOME 
$41,556.23

ASSETS LIABILITIES & EQUITY

Buildings

Bank Accounts

Land

Accounts Receivable

Equipment

Depreciation

Other Current Assets

Total Assets

Restricted Net Assets

Unrestricted Net Assets

Net Income

Total Equity

Total Liabilities     
and Equity

$154,069.53

$54,546.73

$5,000.00

$2,910.00

$1,811.29

$-9,142.64

$267.92

$209,462.83

$51,988.75

$115,917.85

$41,556.23

$209,462.83

$209,462.83

4% Other (eg. Interest Expense)

4% Travel & Meetings

5% Contributions

9% Facilities, Equipment & Rent

31% Public Grants

18% Programmatic Expense

57% Private Grants

53% Personnel Expense

1% In-kind Support

TOTAL INCOME 
$226,983.46

TOTAL EXPENSES
$185,427.23F
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Since Epicenter’s humble beginnings back in 2009, we’ve 
maintained a holistic approach to our work which we believe 
to be critical to our success. Art, design, and unconventional 
thinking are at the core of our processes which have allowed 
us to achieve things with our community that many thought 
impossible with limited resources: we renovated a collapsing 
building with an inconceivably tight budget, hosted dozens of 
artists and designers from across the world, and created our 
own grassroots home repair program that has resulted in 
critical repairs in over fifty local homes.

Why do we do this work?
We’re not in Green River to “save the town.” We’re here to 
celebrate the past, present and future of this place; and 
alongside the community, work incrementally and intentionally 
to identify and build on our town’s assets. We gather necessary 
data where there is none, listen to our neighbors, and base our 
projects on the wants, needs, beliefs, and emotions present in 
our community. We are dedicated to this town and our work, 
but we’re not perfect; we’re constantly building on what we do 
and redefining how we do it. 

Why Green River?
We’d like to think we chose this location, but really this place chose us. 
Epicenter’s founders were invited to work in Green River as AmeriCorps 
VISTAs. They stayed because they fell in love with the place, the people, 
and the possibilities. Epicenter was incubated in PACT, an organization 
which continues to inspire us. Our work continues to be supported at the 
local level through donations and grant funding, ongoing participation, 
and continued organizational partnership. Epicenter is nothing without 
our local support, as well as local criticism, from which we learn daily.

Epicenter Today
As we’ve grown as an organization, Epicenter has been honored by the 
Governor of Utah, the Utah Housing Coalition, the National Endowment 
for the Arts, and more. But more important than our honors are our 
plans for the future. Our future is bright with plans to develop more 
housing, to continue revitalizing our historic downtown core, to host 
more artists/designers and events, and to keep building the future we 
envision alongside our community. 

GREEN RIVER, UTAHEpicenter works with our local 
community to steward creative 
initiatives, building a Green River we 
envision together. Beyond Green River, 
Epicenter advocates for rural towns 
and contributes to the dialogue on 
contemporary place-based work.

The town of Green River lies along its namesake as the river 
exits the Book Cliffs and calms before carving the sinuous 
desert canyons of Southeastern Utah. The only place to 
ford the Green for many miles, Green River has been a 
welcomed sight to first nations, pioneers, outlaws, and 
modern travelers alike. Today it is home to 961 resilient and 
community-minded  residents.

Our town is a community of contrasts, no better embodied 
by the desert river from which it gets its name. It is a place 
where blues and browns converge on the horizon, where the 
day’s heat and night’s chill are equally extreme, where sandy 
beaches blend into melon fields, and where for centuries 
humans have worked with patience and endurance to exist 
in this wild desert. Green River is the West—complex, open, 
solitary, and ever-changing.

Often called “The Crossroads of the West,” Green River 
is at a crossroads of another kind. Different economic 
opportunities have the ability to alter the town positively or 
negatively, and the town has some questions to ask itself: 
What do we want our town to be? How do we maintain 
our small town atmosphere but welcome some inevitable 
change? How can all residents prosper?
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Design, illustration, and layout of 
Epicenter’s digital and print annual 
reports and brochures.
 
VIEW MORE

http://ruralandproud.org/about
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Partnership Emerging Housing

Logo, website, marketing material 
design for Frontier Fellowship, a 
place-based artist-in-residency 
program in rural Utah.
 
VIEW MORE

http://frontierfellowship.org
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Design, art direction, photo 
editing, layout, and print  
management of the Field Guide to 
Green River History and Culture.

VIEW MORE

http://jarodhamm.com/fieldguide.html
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Logo, illustration, website, and social 
media strategy for House Party, a 
10-year anniversary celebration and 
fundraiser for Epicenter to help 
build 10 new units of housing.

VIEW MORE

http://houseparty.ruralandproud.org
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Logo, merchandise, program, 
website, and advertisement 
design for the Green River Rock & 
Mineral Festival, an annual geology 
and paleontology themed festival 
I also helped launch in 2017. Now 
called Green River Rocks.

VIEW MORE

http://jarodhamm.com/festival.html
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“I did what I could, but this is 
simpler. Not having to work so 
hard, and not scared to get burnt.”

   - Shaneé, on cooking before and after

New cabinetry for the kitchen has been a huge help for Shaneé. The more 
accessible design makes cooking and cleaning a much easier and safer task.

Shaneé is now able to navigate her home with more 
safety, ease, and comfort. She can now safely leave 
her home out the front door, bathe with less fear of 
falling, cook more often and more easily, and enjoy 
her home knowing the roof and floors are secure.

Shaneé’s home was a massive undertaking and it would 
not have been possible without the Barnes Fund and 
the many local businesses that donated materials 
and labor to the project. Through this uncertain year, 
we needed these partners more than ever as we 
experienced delays due to COVID-19 and had to adapt 
to a new way of working. The flexibility and generosity 
of the Barnes Fund was key to making this project 
a major success amidst difficult circumstances.

In-Kind 
$12,000

Matching Grants 
$23,000

Barnes Fund 
$33,000

34% 17%49%

234 6
VolunteersFunding Partners In-Kind SuppliersProject 

by the 
numbers

We got to work rebuilding the home better than before from the 
inside out. After stabilizing exterior walls, RTN tore the house 
down to bare bones, and poured a new concrete foundation. 
The home was then built back to its original layout, keeping 
only two existing walls in the end. This included new walls, roof 
structure, joists, windows, siding, and much more. Modifications 
to interior layout and bathroom were made so the entire home 
could be accessible for future wheelchair use. RTN also installed 
all new appliances in the kitchen and grab bars in the bathroom. 

The foundation and flooring structure needed to be completely replaced. 
Our contractors put in temporary supports to pour the new foundation.

“Due to the home’s age and condition, 
it’s a miracle the house was still 
standing after the storm.”
- Paulina Robles, Disaster Recovery Coordinator  

Our Impact in 2020

Passed Before RT 
Intervention

The homeowner has safe ingress 
and egress to the home

Rainwater is effectively shed and 
directed away from the structure

Windows and exterior doors open and 
close, lock securely and seal well

The numerals in the property’s street 
address are clearly visible from the street

Modifications to toilets and tubs 
assist those who need help

Grab bars are strategically placed 
for those at risk of falls

Stairs and steps have secure handrails 
that meet occupants’ needs

The homeowner can maintain the interior 
temperature in a comfortable range

The home is free of active water leaks 
and serious moisture problems 

Passed After RT 
Intervention

Did Not Pass After 
RT Intervention

0 Homes 15 Homes

HOMES REPAIRED 
IN 2020 BY 
METRO COUNCIL 
DISTRICT:

$28,831 60

50 Years $10,118

$19,034 372

Median Annual Household Income Total Volunteers

Median Age of Houses Repaired Value of Volunteer Hours

Median Repair Cost of Each Home Volunteer Hours

2020 Program by the Numbers
Rebuilding Together’s 25 Safe & Healthy Housing Priorities were developed by our 
national office along with the National Center for Safe & Healthy Housing. We evaluate 
whether a home meets these priorities before we begin and after we complete repairs. 
In 2020, these were the priorities where we had the greatest impact across 15 homes.
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The historic home in North Nashville where he and his wife, Elmira, 
had lived for 37 years initially appeared to have stood up to the 
strong winds. However, once they were referred to Rebuilding 
Together Nashville, a thorough home assessment revealed 
significant underlying structural, health, and safety issues in 
the home not easily visible to the homeowners. Many of the 
joists had completely rotted away and the home was sitting on a 
patchwork of stones and stumps that served as the foundation. The 
disintegrated floor system presented a major safety hazard for the 
couple who desired to age-in-place and were already experiencing 
mobility challenges. At this point the Thomases could have opted to 
completely tear down the home and work with other organizations 
to build a new home, but because of their connection to the house 
and our team, they chose to continue with Rebuilding Together 
making this one of the most extensive renovations we’ve taken on.

Mayor John Cooper and wife Laura visited 
with the Thomases at an RTN volunteer day

Early in the morning on 
March 3rd 2020, Bobby 
Thomas stood at the 
front door surveying the 
aftermath of an EF-3 
tornado that tore through 
his quiet neighborhood, 
leaving immense 
destruction in its path.

Design for Rebuilding Together Nashville’s annual 
reports, fundraising materials, and event swag. 

VIEW MORE

http://rtnashville.org/reports
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Tin-Tub Pool Club Branding Logo and wedding stationery

Ex Fabrica Branding


