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Design, illustration, art direction,
and layout for The Book of Love.
The line work was designed to
convey the main themes of the
book to non-readers as well
as accommodate translations
into Bulgarian, Czech, German,
Hungarian, and Romanian.

The Book of Love
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GREEN RIVER, UT • SINCE 2009

Rebrand of Epicenter, an
arts, housing, and economic
development nonprofit in rural
Utah. I conducted a full audit of
current branding before making
small adjustments to the logo
to maintain continuity, and
standardized colors, fonts, logo
usage and photography.
VIEW MORE

BRANDING AND WEBSITE

Epicenter

Website redesign, brand
applications, and new merch with
Epicenter’s original “Rural and
Proud” slogan.
VIEW MORE

Design, illustration, and layout of
Epicenter’s digital and print annual
reports and brochures.

PRINT & DIGITAL ASSETS

Epicenter

VIEW MORE

Epicenter works with our local
community to steward creative
initiatives, building a Green River we
envision together. Beyond Green River,
Epicenter advocates for rural towns
and contributes to the dialogue on
contemporary place-based work.

GREEN RIVER , UTAH
The town of Green River lies along its namesake as the river
exits the Book Cliffs and calms before carving the sinuous
desert canyons of Southeastern Utah. The only place to
ford the Green for many miles, Green River has been a
welcomed sight to first nations, pioneers, outlaws, and
modern travelers alike. Today it is home to 961 resilient and
community-minded residents.
Our town is a community of contrasts, no better embodied
by the desert river from which it gets its name. It is a place
where blues and browns converge on the horizon, where the
day’s heat and night’s chill are equally extreme, where sandy
beaches blend into melon fields, and where for centuries
humans have worked with patience and endurance to exist
in this wild desert. Green River is the West—complex, open,
solitary, and ever-changing.
Often called “The Crossroads of the West,” Green River
is at a crossroads of another kind. Different economic
opportunities have the ability to alter the town positively or
negatively, and the town has some questions to ask itself:
What do we want our town to be? How do we maintain
our small town atmosphere but welcome some inevitable
change? How can all residents prosper?

Frontier Fellowship

Partnership

Emerging

Housing

Logo, website, marketing material
design for Frontier Fellowship, a
place-based artist-in-residency
program in rural Utah.
VIEW MORE

Field Guide to Green River
History & Culture

Design, art direction, photo
editing, layout, and print
management of the Field Guide to
Green River History and Culture.
VIEW MORE

HOUSE PARTY

Epicenter

Logo, illustration, website, and social
media strategy for House Party, a
10-year anniversary celebration and
fundraiser for Epicenter to help
build 10 new units of housing.
VIEW MORE

Logo, merchandise, program,
website, and advertisement
design for the Green River Rock &
Mineral Festival, an annual geology
and paleontology themed festival
I also helped launch in 2017. Now
called Green River Rocks.

Green River Rock
& Mineral Festival

VIEW MORE

“I did what I could, but this is
simpler. Not having to work so
hard, and not scared to get burnt.”
- Shaneé, on cooking before and after

Shaneé is now able to navigate her home with more
safety, ease, and comfort. She can now safely leave
her home out the front door, bathe with less fear of
falling, cook more often and more easily, and enjoy
her home knowing the roof and floors are secure.
Shaneé’s home was a massive undertaking and it would
not have been possible without the Barnes Fund and
the many local businesses that donated materials
and labor to the project. Through this uncertain year,
we needed these partners more than ever as we
experienced delays due to COVID-19 and had to adapt
to a new way of working. The flexibility and generosity
of the Barnes Fund was key to making this project
a major success amidst difficult circumstances.

Project
by the
numbers
New cabinetry for the kitchen has been a huge help for Shaneé. The more
accessible design makes cooking and cleaning a much easier and safer task.
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Volunteers

49%
Barnes Fund
$33,000

In-Kind Suppliers

34%
Matching Grants
$23,000

17%
In-Kind
$12,000

Rebuilding Together
Nashville

“Due to the home’s age and condition,
it’s a miracle the house was still
standing after the storm.”
- Paulina Robles, Disaster Recovery Coordinator

Mayor John Cooper and wife Laura visited
with the Thomases at an RTN volunteer day

Early in the morning on
March 3rd 2020, Bobby
Thomas stood at the
front door surveying the
aftermath of an EF-3
tornado that tore through
his quiet neighborhood,
leaving immense
destruction in its path.

The historic home in North Nashville where he and his wife, Elmira,
had lived for 37 years initially appeared to have stood up to the
strong winds. However, once they were referred to Rebuilding
Together Nashville, a thorough home assessment revealed
significant underlying structural, health, and safety issues in
the home not easily visible to the homeowners. Many of the
joists had completely rotted away and the home was sitting on a
patchwork of stones and stumps that served as the foundation. The
disintegrated floor system presented a major safety hazard for the
couple who desired to age-in-place and were already experiencing
mobility challenges. At this point the Thomases could have opted to
completely tear down the home and work with other organizations
to build a new home, but because of their connection to the house
and our team, they chose to continue with Rebuilding Together
making this one of the most extensive renovations we’ve taken on.

We got to work rebuilding the home better than before from the
inside out. After stabilizing exterior walls, RTN tore the house
down to bare bones, and poured a new concrete foundation.
The home was then built back to its original layout, keeping
only two existing walls in the end. This included new walls, roof
structure, joists, windows, siding, and much more. Modifications
to interior layout and bathroom were made so the entire home
could be accessible for future wheelchair use. RTN also installed
all new appliances in the kitchen and grab bars in the bathroom.

The foundation and flooring structure needed to be completely replaced.
Our contractors put in temporary supports to pour the new foundation.

Our Impact in 2020

2020 Program by the Numbers

Rebuilding Together’s 25 Safe & Healthy Housing Priorities were developed by our
national office along with the National Center for Safe & Healthy Housing. We evaluate
whether a home meets these priorities before we begin and after we complete repairs.
In 2020, these were the priorities where we had the greatest impact across 15 homes.
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Rainwater is effectively shed and
directed away from the structure
Windows and exterior doors open and
close, lock securely and seal well

Design for Rebuilding Together Nashville’s annual
reports, fundraising materials, and event swag.
VIEW MORE

The numerals in the property’s street
address are clearly visible from the street
Modifications to toilets and tubs
assist those who need help
Grab bars are strategically placed
for those at risk of falls
Stairs and steps have secure handrails
that meet occupants’ needs
The homeowner can maintain the interior
temperature in a comfortable range
The home is free of active water leaks
and serious moisture problems
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Identity Work

Ex Fabrica Branding

Tin-Tub Pool Club Branding

Logo and wedding stationery

